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So I wrote a book
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Let me tell you a little story…



I’ve learned that dating is a lot like…
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And so for the next 30 minutes…



• Share good news about yourself

• Track their interest by noticing 
their reactions and engagement

• Follow up by planning 
subsequent dates or continuing 
the conversation
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Methodology = Dating Strategy



• Start with a broad pool of 
prospects (people you might date)

• Nurture the connection by going on 
dates and getting to know each 
other better

• Eventually, some of these prospects 
may become a customer 
(committed partner)
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Funnels = Relationship Stages



• Volume of dates you go on 

• Velocity of how quickly a date 
turns into a relationship

• Value of the relationship - how 
awesome the relationship is
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Measure = Relationship Health Indicators
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To Sum Up…


