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Forward Looking Statements

This presentation contains forward-looking statements about, among other things, trend analyses and future events, future financial performance, anticipated growth, industry prospects, environmental,
social and governance goals, and the anticipated benefits of acquired companies. The achievement or success of the matters covered by such forward-looking statements involves risks, uncertainties and
assumptions. If any such risks or uncertainties materialize or if any of the assumptions prove incorrect, Salesforce’s results could differ materially from the results expressed or implied by these
forward-looking statements. The risks and uncertainties referred to above include those factors discussed in Salesforce’s reports filed from time to time with the Securities and Exchange Commission,
including, but not limited to: impact of, and actions we may take in response to, the COVID-19 pandemic, related public health measures and resulting economic downturn and market volatility; our
ability to maintain security levels and service performance meeting the expectations of our customers, and the resources and costs required to avoid unanticipated downtime and prevent, detect and
remediate performance degradation and security breaches; the expenses associated with our data centers and third-party infrastructure providers; our ability to secure additional data center capacity; our
reliance on third-party hardware, software and platform providers; the effect of evolving domestic and foreign government regulations, including those related to the provision of services on the Internet,
those related to accessing the Internet, and those addressing data privacy, cross-border data transfers and import and export controls; current and potential litigation involving us or our industry,
including litigation involving acquired entities such as Tableau Software, Inc. and Slack Technologies, Inc., and the resolution or settlement thereof; regulatory developments and regulatory investigations
involving us or affecting our industry; our ability to successfully introduce new services and product features, including any efforts to expand our services; the success of our strategy of acquiring or
making investments in complementary businesses, joint ventures, services, technologies and intellectual property rights; our ability to complete, on a timely basis or at all, announced transactions; our
ability to realize the benefits from acquisitions, strategic partnerships, joint ventures and investments, including our July 2021 acquisition of Slack Technologies, Inc., and successfully integrate acquired
businesses and technologies; our ability to compete in the markets in which we participate; the success of our business strategy and our plan to build our business, including our strategy to be a leading
provider of enterprise cloud computing applications and platforms; our ability to execute our business plans; our ability to continue to grow unearned revenue and remaining performance obligation; the
pace of change and innovation in enterprise cloud computing services; the seasonal nature of our sales cycles; our ability to limit customer attrition and costs related to those efforts; the success of our
international expansion strategy; the demands on our personnel and infrastructure resulting from significant growth in our customer base and operations, including as a result of acquisitions; our ability
to preserve our workplace culture, including as a result of our decisions regarding our current and future office environments or work-from-home policies; our dependency on the development and
maintenance of the infrastructure of the Internet; our real estate and office facilities strategy and related costs and uncertainties; fluctuations in, and our ability to predict, our operating results and cash
flows; the variability in our results arising from the accounting for term license revenue products; the performance and fair value of our investments in complementary businesses through our strategic
investment portfolio; the impact of future gains or losses from our strategic investment portfolio, including gains or losses from overall market conditions that may affect the publicly traded companies
within our strategic investment portfolio; our ability to protect our intellectual property rights; our ability to develop our brands; the impact of foreign currency exchange rate and interest rate fluctuations
on our results; the valuation of our deferred tax assets and the release of related valuation allowances; the potential availability of additional tax assets in the future; the impact of new accounting
pronouncements and tax laws; uncertainties affecting our ability to estimate our tax rate; uncertainties regarding our tax obligations in connection with potential jurisdictional transfers of intellectual
property, including the tax rate, the timing of the transfer and the value of such transferred intellectual property; uncertainties regarding the effect of general economic and market conditions; the impact
of geopolitical events; uncertainties regarding the impact of expensing stock options and other equity awards; the sufficiency of our capital resources; the ability to execute our Share Repurchase
Program; our ability to comply with our debt covenants and lease obligations; the impact of climate change, natural disasters and actual or threatened public health emergencies; and our ability to
achieve our aspirations, goals and projections related to our environmental, social and governance initiatives.
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Amber, read about the latest
trends from Omega Logistics.
Attend our Webinar on July 20th!

AN Improve OTIF Performance w/
!_Ee, Truckload Shipments Webinar

omega REGISTRATION

Omega Logistics - 800,500 followers

<© Preview

LINKED IN
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Gain OTIF insights from Omega
Logistics SIGN UP

Of all the metrics associated with supply chains,
OTIF -- on time and in full delivery -- is the ultimate
measure of performance. OTIF is a metric that ties
directly to trust in supply chain partnerships and most
important of all, customer satisfaction.

Even while logistics providers are navigating change,
customers are top of mind. Get the scoop on:

I agree to the Terms of Service

(D) Challenges to meeting customer OTIF and Privacy Policy :
expectations
SUBMIT
@ Best practices for monitoring and measuring

OTIF performance

@ Strategies to improve your OTIF performance
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omega
FREIGHT DETAILS
First & Last Name
Email Address
Freight Volumes
Origin ZIP
Destination ZIP
Pickup Delivery

REQUEST A QUOTE

Already have an account?

Login here.
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N Omega
To: Amber Dodson

APH
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omega

How did we do?

ACASASADA @ 2

Amber, please rate your
experience with our
webinar.

|

POST WEBINAR
SURVEY

Omega is committed to
continually improving the quality
of the service we offer to our
clients and we appreciate your
feedback. Please help us bv
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Sales

Home
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Y Search

Chatter

Leads v

Accounts v/ Contacts

Opportunities \  PROs v Dashboards

Reports v

Claims v Account Receivables

Loads v

SalesCalls v Store Checkins v

Case History Technologies v Broker History

Revenue

Actuals vs Commit

YTD Actuals vs Cot

Actuals vs Commit

EmD—

. Phone @ Notes

New Business

Lambert Inc. 15 TL per week

Phone T&L

,804-988-5412 Truckload

Email s

adodson@gmail.com P

S —— LTL-EXP £ 108w
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O Rewind

Opportunity Management

Lead
Ms. Amber Dobson

Company Title Phone Email Source Days Since Last Activity Top 10 Decline
Lambert Inc. Supervisor $,804-988-5412 adodson@gmail.com

X “

Key Fields

Title Lead Score

78

Supervisor

Company Freight Volume

Otner

Stip Date (Year-Mont)

2 Mass Edit

MANAGEMENT
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Sales Console Leads v ¥aOmega W Cinn to FL

Lead

[l Ms. Amber Dobson L]

Company Ti
Lambert inc. Supervisor

Days Since Last Acti

Phone email Sour
.804-988-5412 adodson@gmail.com =

Working

Qualified

Key Fields edit Guidance for Success

e Research and contact your new lead quickly.

Supervisor Research your lead online.

o + Visit their website to lear about their business and indust
Company

+ Lok them up on social netw
Lambert inc.

Ccont
Phene

a new lead as soon as possible.
+ The sooner you contact them, the highar th ikelihood of 4
,804-988-5412 h i

£mal Verlfy that their co
adodson@gmail.com

tinformation is correct.

Details Marketing

 Lead Information

Name ead Owner

Ms. Amber Dabson & Dartene Te

Title

Phone

Supervisor ,804-988-5412

Lambert Inc. adodson@gmail.com

 Owinership

ead Gumership
9/29/2023

ead Age Counter

Prospect

 Segmentation
03d Source Annual Revenue
$600,000

No. of Emloy

Marketing Event

industry

P 2 Notos A Report Cl » Macros
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- Invoice Past 90 Day... v X ¢ Amber Dobson v X

Ms. Amber Dobson v “ Working Qualified Converted 88 Einstein Scoring
+ Follow v Status: New + Mark Status as Complete
No score is available for this Lead. More

Info

Company Key Fields Edit Guidance for Success
Lambert Inc.

Title Research and contact your new lead quickly.

;tlsemsor — Research your lead online. Einstein ?asn't <:§Ic1.1tlated.lak:eh;vior

Company « Visit their website to learn about their S ST G e [ R /
Phone business and industry. Info F )
$£804-988-5412 Lambert Inc. « Look them up on social networks to ‘ O o
Email Phone determine how to best engage and connect.
adodson@gmail.com $4804-988-5412 Contact a new lead as soon as possible. We found no potential
Source Email « The sooner you contact them, the higher the duplicates of this Lead.

adodson@gmail.com likelihood of convertin

&& Monthly Check-ins - Make a call

Days Since Last Activity Verify that their contact in.

Call Script

Introductory Call

Activity Chatter Details News

Hello, my name is and I'm calling from . You
New Task asked that we contact with more information about our solutions. Do you
have a few moments to talk right now?

Log a Call v Email v

New Event

% Only show activities with insights

Filters: All time - All activities - Logged calls, Email, Events, List email, and

Refres!
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Create a Quote

v General Details

Sales Home Chatter Leads v  Accou Iroker History v Log_Quotes

Primary Contact: Shipping Address * Expiration Date
Revenue New Business Opportunit Lauren Bailey United States, 1825 4th St, San Jul 2, 2023 &
Francisco, California, 94158
upd e a2 A

Actuals vs Commit v Load Details
Account_Nan Trailer Type 3 Load Value = Temperature Trip Miles o
Al
YTD Actuals vs Commit as of 10/29 dry box van $60000 I Top 10 Decline

e Weight (Ibs.) &5 Commodity 3] Total Stops

39,000 clothing

o v Load Pickup Information

¥4 & & Load Pickup Date Time 2 Origin Pickup City, State = Special Instructions Load Pickup
g 3 i
o fﬁe f? v\“s Dats jime San Francisco, California
L 6/26/2023 & 12200PM  ©
4 Z
Actuals vs Commit over Time
i e v Load Delivery Information S sou siiow
s L s
§ B Final Stop Delivery Date Time > Final Delivery City, State 2 Special Instructions Load Delivery
H ; =]
£ i
£ Date e Phoenix, AZ "
g dn L sow
g 6/28/2023 @ 12200PM  ©
& ___— Z < T s
i — s 39
3 = O = = [
201 Feb War a
v Rate Information
€ Phone @ Notes O Rewind & Mass Edit
S.No. Quantity Description Unit Price Line Total Action

1 100(¢ clothing $2.20 $2,200.00

fuel surcharge $220.00 $220.00

Subtotal

$2,420.00




QUOTE STATUS

Your quote is ready! Please
click this link to book your
shipment!

AGGEPT QUOTE
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< Inbox

() Omega
w To: Amber Dodson

omega

SHIPMENT STATUS

Amber,

Your shipment has been picked
up! If you'd like to track your
shipment, you can call your
broker, Mark, @ 906-232-9982
or click this link to track your
shipment online anytime!

salesforce

<




PICKUP DETAILS

Your shipment is scheduled to
be delivered by Bob Hitt
between 2-5pm EST on June
28th. If you have any further
questions please contact us
@ 514-334-9976. Thanks!
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ENGAGEMENT STUDIO

Education » D

@ Select

Search this program
BUILD TEST REPORT ACTIVITY =

Send Email
Competitive Landsc
Any Email Link Click
Con ndsc

Adjust Score
by +10

Send Email (1)
Blog Post Highlights

Any Email Link Clic...

V)  CAMPAIG




Pipeline ¥

Lifecycle Snapshot

Closed Won

108

Pipeline Breakdown

$921.3k

Total Value

$211.9¢

Cost

44%

Visitor Conversion Rate

31%

Opportunity Win Rate

Email Plug-in

Values: Open, Won, and Lost

217

#in Pipeline

$406.0k

Revenue

92%
ROI

Campaigns

arketing &
ipeline
Analytics
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Find Out More

Bob Hitt Kathryn Charleston
T&L Industry Advisor Solution Engineering Director
bhitt@salesforce.com Kcharleston@salesforce.com
913-594-2130 312-805-3708
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